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Introduction

82% of visitors abandon their online purchases due to a negative user
experience. Visitor preferences change frequently, and their expectations
increase as they interact with a website. Ignoring this can lead to a subpar
user experience and decreased conversion rates, which may necessitate

costly and urgent initiatives like a redesign, often taking 3 to 6 months.

This is why consistent A/B testing is essential for ongoing improvement and
adaptation to these demands. A simple and small A/B test may take about 3 to
4 weeks to develop, launch, run, and analyze the results. These tests can be
initiated at no cost, and research by VWO indicates that 50-60% of more than
1 million A/B tests successfully improve revenue. Moreover, A/B testing can
prevent the need for urgent, time-consuming redesigns aimed at addressing

conversion issues.

In this eBook, we will explore real-world case studies of how 15 noteworthy
brands across Retail, BFSI, Software, Telecom, and Media conducted small
tests that yielded significant returns and improved user experience. Each case
study will cover:

e The opportunities for improvement identified by the brand.

e The A/B test conducted, including the implemented minor changes.

e The impact of the A/B test on conversions and key performance indicators
(KPls).

Let’s dive in and discover how incremental changes can drive significant gains
for a business.

Small Test, Big Wins 2.0

82%

have abandoned an online purchase due to a
negative user experience. (Source)

3 . 6 months

to ideate, redesign, and deploy a new website for
redesigning bad experience. (Source)

3 - 4 weeks

to ideate, launch, run, and receive results for an
A/B test. (Source)

0$Imonth

to start an A/B test. (Source)

-950-60v

of over 1 million A/B tests are successful in

improving revenue. (Source)
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I Chapter 1

Retalil

The retail industry is grappling with a
staggering 71.24% cart abandonment rate.
The culprits? Lack of clarity on return
policies and shipping costs, user experience
flaws on product detail pages, and
cumbersome checkout processes.

In this section, we’ll explore simple yet
impactful A/B tests run by leading retail
brands. Discover how these experiments
improved conversions and tackled the top
issues driving cart abandonment.

Small Test, Big Wins 2.0
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schuh tested call-to-action (CTA)
position to improve clicks on CTA

About

Founded in 1981, schuh is a leading fashion footwear retailer with over 40
years of experience. With more than 120 stores across the UK and Ireland,
schuh has established a strong presence in the market. The company
operates a multi-channel retail model and offers an online store that allows
customers around the globe to shop from the comfort of their homes.

Opportunity identified

The conversion rate optimization (CRO) team at schuh observed that the
"Collect or Reserve" CTA, which allows visitors to save a product, was placed
too far down the product details page. They believed that repositioning it

could boost the click-through rate.

Test run

An A/B test was conducted with a variation where the "Collect or Reserve"
CTA moved to the top fold of the page. In the control version, the CTA wasn’t

visible without scrolling.

Read the full case study here.
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The variation improved the CTA conversion rate by 19.7%
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Cocohanee tested the return
policy display to boost revenue

About

Started in 2019, Cocohanee is a kid's clothing brand from Indonesia. Whether
it's a sleepover, a party, or the first day at school, Cocohanee caters to indulge
all that a child needs for their next look. The company operates a direct-to-
consumer (D2C) online store.

Opportunity identified

Cocohanee observed that the return policy and shipping costs were not
displayed anywhere on the website. Providing this information can prevent
potential buyers from abandoning their purchases.

Test run

An A/B test was conducted with the variation showcasing Cocohanee’s return
policy and shipping charges below the main CTAs.

Read the full case study here.
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The variation increased Add-to-Cart clicks by 16% and
revenue by 17%


https://vwo.com/success-stories/cocohanee/?utm_source=small-test-big-wins-2-0&utm_medium=ebook&utm_campaign=tof-wb-small-test-big-wins-2-0
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e5 experimented with a pop-up to
increase checkouts

About

e5 is a renowned Belgian fashion brand with over 40 years of experience
dressing both men and women. They offer a diverse range of clothing and
accessories for all occasions. The brand operates a multi-channel retail model,
with a strong presence across Belgium, boasting numerous physical stores

and an online store.

Opportunity identified

Us, the Belgium-based agency handling CRO initiatives for €5, identified that
customers frequently added items to their carts but often left without
completing their purchases. Thus, implementing a more prominent pop-up
confirmation for the "add-to-cart" action would improve visibility and
encourage customers to proceed to checkout.

Test run

An A/B test was conducted. The control product page displayed a small
confirmation box after users added items to their carts, while the variation
featured a pop-up confirmation when items were added.

Read the full case study here.
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Variation increased cart checkouts by 19.39%

08


https://vwo.com/success-stories/us/?utm_source=small-test-big-wins-2-0&utm_medium=ebook&utm_campaign=tof-wb-small-test-big-wins-2-0

WwWO

| Chapter 2

BFSI

For BFSI brands, generating leads from
websites for various services is a top
priority. However, a study reveals that 68%
of visitors take 30 minutes or more to fill out

a form. Additionally, 30% of respondents
cite long application forms as the primary
reason for this delay.

Longer completion times often lead to
higher visitor drop-offs, directly impacting

conversions and critical metrics like cost per

acquisition. In this section, we'll explore how

some brands ran simple A/B tests to
improve the lead generation process and
increased conversions.

Small Test, Big Wins 2.0
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Tatvic, the digital agency working with ICICI Lombard, discovered that
" We ha\.ie hence puttogeth-erﬁsupefeusy and We have hence put together a super easy and
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and edit the number of family @ = ond edit the number of family members you wish
The form submission rate could be improved by providing clear t|yd1:f:|tmt i
information upfront cavers basis your healthcare needs. Additionally, -GEt.qUiquuute
Test run
The test variation prominently displayed the plan name, unique selling
. . . " H n v Y
points, and policy benefits above the fold. The “Get Quick Quote” CTA Q!} Results
was repositioned to the bottom and made sticky for easier access, while
the mobile number field was placed at the start of the form. Variation caused a 30.09% increase in form completions and a

4425% rise in mobile number submissions.
Read the full case study here.

VWO  Small Test, Big Wins 2.0


https://vwo.com/success-stories/tatvic/?utm_source=small-test-big-wins-2-0&utm_medium=ebook&utm_campaign=tof-wb-small-test-big-wins-2-0

HDFC ERGO tested form elements CONTROL W VARIATION
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the CTA was updated to "Get a Free Quote Now." Additionally, icons were %
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Read the full case study here.
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Result

Variation reduced cost per acquisition by 47%
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formats to improve completion T
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Opportunity identified 18

The team at Reassured observed that a multi-step form was more
effective for visitors compared to a long, single-page form with multiple
fields. They decided to test whether a multi-step form would enhance

the user experience for their target audience.

Test run

The A/B test included a control with a single, multi-field form, while the
variation featured a form divided into stages, requesting one response
at a time. A progress bar was added at the top of the form to show
users how close they were to completing the process.

Y Result

A

o<~

Read the full case study here.
Variation caused a 31.23% uplift in form completion.
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I Chapter 3

Software

Lead generation is a top priority for any
software company. A/B testing can play a
critical role in achieving this goal.
According to research by VWO, nearly

50-60% of A/B tests run by software
brands result in winning variations.

In this section, we will explore a few
simple yet effective A/B tests conducted
by software companies to significantly
boost their conversions.

Small Test, Big Wins 2.0
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Micro Focus experimented with
page recommendations to
increase traffic

About

Micro Focus was a British multinational software and information technology
business. For five decades, this FTSE 250 software group has helped
thousands of organizations to succeed in an ever-evolving marketplace. Their
key offering included consultancy and IT solutions to expedite organizational
innovation cycles. In 2023, Micro Focus was acquired by OpenText.

Opportunity identified

The team at Micro Focus analyzed user interactions on different pages and
elements of their website. Using VWO Insights, they discovered that the

marketplace domain was missing product links to specific applications. To
address this issue, they decided to add these links to drive traffic to the Micro
Focus product pages, which are essential sources of revenue.

Test run

A split URL test was performed on the Micro Focus marketplace subdomain.
The variation included links to related application detail pages, while the
control version did not include these links.

Read the full case study here.
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Variation caused a 124.1 3% increase in traffic to revenue

pages.
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TomTom tested new copy and
media to uplift sign-ups

About

TomTom is a Dutch multinational specializing in location technology and
consumer electronics. Founded in 1991 and headquartered in Amsterdam, the
company launched its first generation of satellite navigation devices in 2004.

Opportunity identified

TomTom offered a free trial for their services and identified an opportunity to
improve the free trial sign-up experience by reducing frustration and surprise
when paywall pop-ups occur.

Test run

To address this, the TomTom team ran an A/B test. The control version
featured the existing copy, while the variation introduced a copy that
emphasized minimal commitment, an outline design, and a video prominently
displayed in the first fold.

Read the full case study here.

Small Test, Big Wins 2.0
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CONTROL
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Start Free Trial

‘W) Result

The variation emerged as the winner, boosting free trial sign-
ups by 5.7%.
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Omnisend tested translated
webpages to boost sign-ups

About

Omnisend is a marketing automation platform designed specifically for
eCommerce businesses, focusing on email and SMS marketing. Originally
founded in 2014 as Soundest, the company rebranded to Omnisend and is
now headquartered in London, United Kingdom. Omnisend primarily uses its
website to generate leads for its products.

Opportunity identified

The Omnisend team identified that offering a translated experience would
enable visitors in different regional markets to better grasp the brand’s value,
product capabilities, and offerings. This strategy aims to build stronger

connections and enhance customer engagement across diverse regions.

Test run

A test was run where the original version had English as the language while
the variation had 15 MVP pages, sign-up flow, tracking event, and URL
parameters in the French language.

Read the full case study here.
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The test concluded with the variation achieving a 35% increase
in the sign-up rate.
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I Chapter 4

Telecom

A large-scale study on telecom websites
revealed that these platforms often fall
short when it comes to “On-Site Search”,
“Product Lists and Filtering”, and “Device/
Product Page & Plan Matrix”. These
shortcomings lead to a frustrating user
experience and lost opportunities for
conversions.

In this section, we will discuss how some
telecom companies tackled these UX
pitfalls using A/B testing to enhance
conversions.

Small Test, Big Wins 2.0
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Tele2 experimented with product
filters to improve subscriptions

About

Tele2 (Now Odido) is one of the leading Dutch-based mobile subscription
service providers headquartered in the Netherlands. It sells fixed
subscriptions for telephone, mobile, broadband internet, and digital TV
products.

Opportunity identified

ISM eCompany, the agency handling digital initiatives for Tele2 found that
most people scrolled through the entire product listing page to look for their
preferred smartphone brand rather than using the filter option present right
above the mobile device listing. The agency saw the opportunity to increase
the number of visitors who continue to move ahead in the order flow and the
configuration page for renewal by testing the filters section.

Test run

An A/B test was run where the variation had a brand filter next to the general
filter button on the smartphone overview page.

Read the full case study here.
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Variation increased the subscription renewals by 27%
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Nova Telecommunications &
Media tested with carousals
to improve form conversions

About

Nova Telecommunications & Media S.M.S.A. is a Greek
telecommunications company that offers broadband, television,
mobile, and fixed services. Nova Telecom operates under a
subscription-based model, and its website showcases its
services and facilitates online purchases.

Opportunity identified

Forestview, the digital agency handling CRO initiatives for Nova,
collected qualitative visitor data to understand how visitors

interacted with different product categories and promo banners.

The agency hypothesized that reducing the up-and-down scroll
would help users find their preferred product.

Test run

An A/B test was conducted with the variation having multi-level
filtering and a carousel view of products, while the control
lacked filtering and had a long list of products.

Read the full case study here.
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Ben tested a new position of the
phone color palette to improve
CTA conversion

About

Ben, a Dutch virtual mobile network launched in 1999, is operated by Odido.
Known for offering voice, text, and data services at highly discounted rates,
Ben keeps costs low by limiting its customer service. Subscriptions can only
be purchased online, and most customer-related tasks are handled through
self-service on their website.

Opportunity identified

Visitors to Ben’s product pages engaged with the color palette under the
product images but were unclear on its purpose—selecting a phone color.
This presented an opportunity to reposition the palette for clearer
functionality and potentially improve conversions.

Test run

An A/B test was conducted. In the control version, the color palette remained
at the bottom of the product page. In the variation, the palette was
repositioned next to the phone image to make its purpose clearer.
Additionally, the service selection form was lengthened, allowing customers
to easily choose a voice and data plan along with their devices.

Read the full case study here.
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© SpaceGray  Directly available | |
Subscription @
Number portability s

prices W 1000 MB 100 min / SMS 7.00
1000 MEB 300 min / SMS 8.00
1000 MB Uniimited min / sms 9.00
O 3000 MB 100 min / SMS 71.50
3000 M3 300 min / SMS 8.50
3000 MB Unlimited min / sms 9.50
5000 M3 100 min /SVS 9.00
5000 M3 300 min / SMS 10.00
5000 M3 Unlimited min / sms 11.00

¢ v Y

N, 04

W’ Result

A

+" Free monthly bundle change

Menthly 24 months
Subscription 7.50

100 min/ 3MS

3000 MB
Device 24 months 26.00
Total per month 33.50

After 24 months you pay 7.50 2 month

Single payment

Appile iPhone 8 64GB,

space gray List
Home copy

1ax On first invaice 5.68
6]

Connection costs

On the first invoice 20.00
Total one-off 25.69

The variation outperformed the control, leading to a 17.63%
increase in conversions from the product page.
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| Chapter 5

Media

Increasing engagement, ad clicks, and
subscriptions to paid plans are essential
goals for a media website. However, a churn
rate of 6.9% can significantly hinder the

website's growth while pursuing these
objectives.

In this section, we will explore how
experimentation can counter churn by
minimizing subscription leaks, creating a
more engaging user experience, and
increasing ad exposure.

Small Test, Big Wins 2.0
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CONTROL

Livesport tested the ad consent
form format to improve the @ Futbol -

[ ] A Lo W\ HQY M W vl

clickthrough rate A sl e S 0N, G =8

Versid : : +18

ersion cuctas y apuestas VARIATION 1

i=  Todos los par PP RCESpTe B .l W (E)
About COMPETICICNES FAVO @ Fl:ltbO' -

i Seric A ; 5 ; HOY . v
Livesport is a media and technology company based in Prague, established in OTRAS COMPETICIONE 25.02. 2602  27.02. 2802 0103 0203  03.08
2006. It specializes in delivering live scores, sports news, statistics, and »

Copade Alba Disfruta al maximo de Flashscorj f
updates for over 35 major sports. The Livesport website is used to sign up I NARIATION 2

Para sacar ¢l mdumo par

users for the platform and also generate revenue via ads. neluidss lus cootas, por [ERER ISR RS Tl R .ol R D
Soy menor de 16 sfics [ @ Futbol - Q &
Opportunlty Identlfled E: Todos loe partidos : .-:_I:J.- Z L 2-1_.11 C Fk..J ;.-J H :3'_'1
. . H COMPETICIONES FAVORITA!
The Spanish audience was unable to see the consent form for ads. Since ads Disfruta al maximo de Flashscore.es
in Spain cannot be shown without user consent, the Livesport team Puras secar el miximo partido de nuestro contenido,

incluidas las cuctas, por favor, confirma tu edad

hypothesized that redesigning the consent form to make it more prominent in

the first fold will improve CTR on the consent form. Sasitons da i slin
i~ Todos los partidos m 217
TeSt run COMPETICICNES FAVORITAS

An A/B test was conducted with a control version and two variations. In

control, the consent form had a subtle appearance. In Variation 1, the consent
form was made prominent in the first fold with a light blue background. For eon
‘W) Result

Variation 2, the same consent form from Variation 1 was tested with a pink A
background. Variation 2 emerged as the winner in the A/B test and

showed a 578% improvement in CTR.
Know more about the complete case study here.

Small Test, Big Wins 2.0

22


https://vwo.com/webcast/life-between-variants/?utm_source=small-test-big-wins-2-0&utm_medium=ebook&utm_campaign=tof-wb-small-test-big-wins-2-0

WwWO

Warner Music Group tested CTA
text to increase CTA conversion

About

Warner Music Group (WMG) is an American multinational entertainment
and record label conglomerate headquartered in New York City. As one of
the "big three" recording companies, it stands as the third-largest player
in the global music industry. With a multibillion-dollar annual turnover,
WMG operates in over 50 countries and employs more than 4,500 people
worldwide WMG generates revenue through the production, sale, and
licensing of recorded music and music publishing.

Opportunity identified

The WMG team recognized the importance of adding contextual
information to the CTA text. They hypothesized that making the CTA text

more relevant to the surrounding content would drive higher conversions.

Test run

An A/B test was conducted with a variation that used “Book now” as the
contextual CTA text, instead of the generic “Subscribe” in the control

group.

Read the full case study here.

Small Test, Big Wins 2.0
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‘W) Results

A
The test concluded that the variation outperformed the control,

increasing the CTA conversion rate from 14.0% to 18.6%.
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Travel Nevada tested the
newsletter sign-up widget to
increase the sign-up rate

About

The Nevada Commission on Tourism (NCOT) oversees the Travel
Nevada website, promoting tourism across the state. Its mission is to
attract visitors to explore Nevada's diverse destinations and activities.
The site generates leads by encouraging newsletter sign-ups.

Opportunity identified

Noble Studios, a digital performance marketing agency, identified an
opportunity to reduce friction for visitors completing the signup process
and to increase the visibility of the newsletter signup section on the
Travel Nevada website.

Test run

An A/B test compared two approaches for a newsletter sign-up widget.
The control featured a fixed sidebar widget with a tab to expand the
form manually. In contrast, the variation automatically expanded the
fixed sidebar widget to display the sign-up form when users reached
75% scroll depth.

Read the full case study here.
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CONTROL

Majave became home to modermn marvels of the world, and more with this lineup
of Nevada facts and history.
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‘¥/ VARIATION

Mojave became home to modern marvels of the world, and more with this lineup
of Nevada facts and history.
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‘W) Result

A

The newsletter signup with the variation saw an increase of 385%
compared to the control group.
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Final thoughts

A/B testing can deliver substantial returns with small
tests, as demonstrated by the diverse brands across
industries highlighted here. These companies have
successfully leveraged A/B testing to craft engaging user
experiences and achieve significant improvements in
conversions. However, A/B testing is not a one-time
endeavor, it's an ongoing practice crucial for businesses
aiming to thrive in today’s fiercely competitive market.

Also, the success of A/B testing initiatives hinges not
only on the strategies but also on the tool you choose. A
robust platform simplifies test implementation, enhances
targeting precision, and provides clear, actionable
insights. Features like rapid setup, advanced
segmentation, and comprehensive reporting ensure your
testing efforts are both efficient and impactful.

When it comes to A/B testing, VWO stands out as a
market leader, offering a comprehensive suite of features
designed to allow businesses to optimize their digital
experiences and drive growth.

Small Test, Big Wins 2.0
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Getting started with VWO

VWO is a powerful experience optimization platform designed to help businesses run everything from simple tests to complex experiments

aimed at boosting conversions. Here’s what makes VWO stand out:

Seamless CRO expansion:
Effortlessly scale your CRO
initiatives to include behavior
analysis, personalization, and data
management—all from a single
dashboard.

Enhanced SmartStats reporting:
Leverage enhanced SmartStats, a
Bayesian-powered sequential testing
engine, for accurate and actionable
insights.

Generative Al capabilities:
Generate personalized testing
ideas tailored to specific web
pages and goals. Quickly create
test variations and analyze A/B
test reports with ease.

Privacy-compliant: Fully adheres to
major compliance standards,
including GDPR, CCPA, PCI DSS,
HIPAA, ISO 27001:2013, ISO
27001:2019, and SOC 2 Type Il.

Feature-packed platform: Access advanced tools
like audience and behavior targeting, mutually
exclusive campaigns, a robust code editor, test
triggers, an in-app comment feature for seamless
cross-team collaboration, and multi-armed bandit

testing for smarter experiment allocation.

Outstanding customer support: With a 98%
CSAT (Customer Satisfaction) score and an
impressive first response time of 1.7 hours,
VWO ensures top-notch support whenever
you need it.

Explore VWO with confidence. Start your journey with a 30-day free trial that gives you full access to all its features. Discover how you can

optimize user experiences and improve conversions!

VWD  Small Test, Big Wins 2.0
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About VWO

VWO is an experience optimization platform that enables brands to
improve their key business metrics by empowering teams to easily run
their conversion optimization programs backed by customer behavior
data. We provide a suite of tightly integrated capabilities to unify
customer data, discover customer behavioral insights, build hypotheses,
run A/B tests on server, web, and mobile, roll out features, personalize
experiences, and improve customer experience across the entire buying

journey.

Contact us for a complimentary walkthrough of the platform tailored for
your business.

Request Consultation

Explore the platform with a 30-day free trial.

US: +1844-822-8378 (Toll free) | International: +1 415-349-0105
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Upgrade. Inspire.

Learn how hyper-growth companies across the world deliver on customer expectations.

Masters of Conversion

Get inspired by the masters from
the world’s top and most admired
brands.

Watch -

Success Stories

Success stories of how brands
across industries have been using
VWO to increase sales and
conversions.

Read -

Stay updated on the latest happeningsin CRO: [} €3 3

Free Tools

A quick set of tools to kick-start
your optimization journey.

Explore -

In-Depth Guides

Learn in-depth about the key
concepts of A/B Testing,
Conversion Rate Optimization, and
Website Experience Optimization.

Read -

The copyright of this publication lies with Wingify and it's co-authors for this report. VWO is a product by Wingify Software Pvt. Ltd., India. This publication may not be reproduced or distributed in any form without VWO's
and it's co-authors' prior written permission. It may consist content (case studies, blogs, and webinars) published on the VWO website. While the information contained in this publication has been obtained from sources

believed to be reliable, VWO disclaims all warranties as to the accuracy, completeness, or adequacy of such information. VWQO's Usage Policy governs your access and use of this publication.
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